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American Grassfed Association Urges USDA to Aggressively Address BSE  

The American Grassfed Association (AGA) applauds the aggressive action being taken by the U.S. 
Department of Agriculture (USDA) to minimize the damage to the cattle industry and restore consumer 

confidence in the U.S. beef supply following detection of the first case of bovine spongiform 

encephalopathy (BSE) or mad cow disease in the United States. 

“This is a tragedy to the U.S. beef industry specifically and to U.S. agriculture in general,” said Marlene 

Groves, AGA president.  “Consumer confidence in USDA regulatory systems is vital to all agricultural 
producers, and we urge Ag Secretary Ann Veneman to continue to address this situation head on.”  

The AGA supports the animal identification program, holding tested animals out of the food supply until 

BSE results show negative, keeping diseased “downer” animals out of the human food supply, and many 

of the other measures put in place by USDA following the BSE detection.  

Though the AGA supports such measures as a commonsense approach for public health, its members‟ 
animals are not at risk for contracting BSE because they do not eat animal byproducts.  Grassfed animals 

eat only pasture grass or hay. 

Authorities say that BSE is contracted when ruminant (multi-stomached) animals eat brain or spinal cord 

remnants from infected animals.  Prior to the detection of BSE in Washington, U.S. producers believed 
they were immune to it due to a ban that went into effect in 1997 which prohibited adding brain and 

spinal cord tissue of ruminant animals to feed intended for other ruminants.  

Since grassfed animals eat no animal byproducts, the AGA says these products represent an additional 

protection for consumers who are still skittish about the U.S. beef supply.  

“The silver lining in this horrible situation is that it is getting people to think about what they are eating 

and how it is produced,” said Groves.  “I think this may be the beginning of a revolution where people 
examine the evidence and make better choices for themselves and their families.  Ultimately, I believe 

this movement will benefit independent family producers, such as grassfed producers, who are more 
closely connected to the food they produce.”  

The demand for grassfed products is growing exponentially, according to the AGA.  Groves says that 
consumers who are buying the product believe that grassfed production is kinder to the environment and 

more humane to animals than large-scale commercial production.   

“Consumers also are buying grassfed products because they read the nutritional research that shows 

these products to be much higher in beta carotene, conjugated linoletic acid and omega-3 fatty acids, 
and lower in fat and cholesterol,” said Groves.  “In addition, the risk of E. coli contamination is 

substantially lower for consumers of grassfed products.”  

The AGA was established in September 2003.  It is comprised of producers, food industry professionals 

and consumers.  The goal of the association is to promote the grassfed industry through government 
relations, research, concept marketing and public education.  

Media may contact any AGA Board Member.    
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